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/| PRESS RELEASE // MAY 2024
GrindingHub 2024: Vollmer presents its Orange Vield approach

Biberach an der Riss, 15th May 2024 — The Biberach-based sharpening
specialist VOLLMER is pursuing a sustainable digital strategy implemented
using the Orange Vield approach. At VOLLMER, digitalisation encompasses
machines as well as services and internal IT systems and is intelligently
networked with customer and supplier applications. An important factor in the
Orange Vield approach is not only developing new IT solutions but also
integrating them into existing machines and services.

(The press release and accompanying images can be found at the following link:
http://www.vollmer-group.com/de/unternehmen/presse/pressemeldungen)

"At VOLLMER, we take a holistic view of digitalisation and network our machines,
services, processes and internal IT systems with the digital worlds of our customers
as well," says Georg Kastle, CDO (Chief Digital Officer) and CIO (Chief Information
Officer) of the VOLLMER Group. "The Orange Vield approach involves always
ensuring intelligent linking of existing machines with new IT services and finding the
right mix of greenfield and brownfield approaches."

People are at the centre of the digital strategy

The linchpin of VOLLMER's digital strategy is and remains people — although
digitalisation is based on technology, the transformation can only be achieved via
active organisation of people. At VOLLMER, the digital team therefore consists of
employees from all areas of the company, from design, sales and service, to finance
and procurement, through to logistics and marketing. The digital strategy goes
beyond the boundaries of the company itself and also encompasses the customer's
processes — which is why VOLLMER is more concerned with evaluation of processes
than use of new technologies.

Orange Vield combines greenfield and brownfield approach

The Orange Vield approach is of central importance in this context: Traditionally,
customers often use their VOLLMER machines for decades, which is why it is
essential to link tried-and-tested VOLLMER machines and services with new IT
solutions. The Orange Field approach therefore represents an intelligent combination
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of greenfield and brownfield approaches: This means digitalising new machines as
well as equipping existing VOLLMER machines with IT services. The Orange Vield
approach covers the entire digitalisation process and enables both VOLLMER and its
customers to protect existing investments while still modernising existing systems.

V@dison initiative combines digital solutions

VOLLMER has launched the V@dison initiative as an umbrella brand for its digital
services. It combines the Vollmer Digital Solutions, which include the VPortal
customer portal, for example. This is one example of the VOLLMER approach of
implementing a digital core environment in which all applications are networked with
each other. The VPortal offers interactive 3D models of VOLLMER machines that
can virtually be taken apart down to the individual component — this helps with
ordering spare parts, for example. The virtual twins of the machines are in turn
created based on the networking of the CAD system with the VOLLMER ERP and
PLM system.

(Approx. 3300 characters)
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Caption: Georg Kastle is the CDO (Chief Digital Officer) and CIO (Chief Information Officer) of the
VOLLMER Group and is presenting the sharpening specialist's digital strategy at GrindingHub 2024.
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Caption: The linchpin of VOLLMER's digital strategy is and remains people — although digitalisation is
based on technology, the transformation can only be achieved via active organisation of people.

Caption: At the sharpening specialist VOLLMER, the Orange Vield approach plays a central role in its
digital strategy, which involves intelligent networking of IT systems of machines, internal applications
and customer IT systems.
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About the VOLLMER Group

With its comprehensive range of machinery, the VOLLMER Group — which has sites in Germany,
Austria, Great Britain, France, Italy, Poland, Spain, Sweden, the USA, Brazil, Japan, China, South
Korea, India, Russia and Thailand/Taiwan — enjoys global success as a tool machining specialist in
the areas of both production and service. The range of products offered by this leader in technology
includes the most advanced grinding, eroding, laser and machining tools for rotary tools and circular
saws in the woodworking and metalworking industries, as well as for metal-cutting band saws. In
offering this, VOLLMER draws heavily on the company's long-standing expertise and its strengths:
Local contacts for efficient communication channels, quick decisions and rapid action by a family-run
company. The VOLLMER Group currently employs approximately 800 workers worldwide, with around
580 of these at the main headquarters in Biberach alone, including more than 75 trainees. The
company invests around eight to ten per cent of its turnover in the research and development of new
technologies and products. The VOLLMER Group is a reliable partner and provider of technology and
services to its customers.

Further information and relevant images are available at:
http://www.vollmer-group.com/de/unternehmen/presse/pressemeldungen

Find us on LinkedIn and Facebook as well:
www.linkedin.com/company/vollmer-werke
www.facebook.com/vollmergroup

Contacts for journalists

VOLLMER WERKE Maschinenfabrik GmbH
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Tel.: +49 (0) 7351 571 277

E-mail: i.wolf@vollmer-group.com
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